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What We DO

Without creative written works, our culture and society would stagnate.
With roots in the mobile phone and music distribution businesses, MEDIA DO is supporting the publishing industry with
businesses centered on eBook distribution. In this position, we treat humanity’s vast library of content (written works) with
the utmost respect.
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MISSION

MEDIA DO’s mission is to contribute to the

Unleashing a
virtuous cycle
of literary creation

development of culture and enrichment of
society on a global scale by creating a system
in which written works are distributed to our
utmost ability, while ensuring that they are
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used under fair conditions, and that the
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profits from these works are appropriately
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returned to their creators.
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VISION

MEDIA DO supports content

More Content for
More People!

creators, publishers, distributors,
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Social
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users, and all other stakeholders in
its quest to make all of humanity’s
vast library of content available to
anyone, anywhere in the world.
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VA L U E

“Do Professional”
“Do Myself”

Driven by commitment

“Do My Best”
“Do Sustainable”

We act.

to our mission, we will

Editorial Policy

embrace our four values

MEDIA DO Report 2020 has been prepared as an integrated report to function

as we pursue our vision.

as a tool for comprehensive communication with stakeholders. This report
describes the strategic directives based on which all employees, united by a
strong sense of conviction, will pursue the realization of our vision.
Through this, our first integrated report, we hope to provide a view of
MEDIA DO in its entirety through a look at its past, present, and future.
Unless other noted, “the Company,” when used in this report, refers to
the former MEDIA DO HOLDINGS Co., Ltd., and to MEDIA DO Co., Ltd., its
current form, and “the Group” refers to the conglomerate comprised of the
Company and its consolidated subsidiaries and associates as well as
jointly controlled companies.

Reporting Period
Fiscal year ended February 29, 2020 (fiscal 2019)
This report includes information on some activities taking place before or
after this period.
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