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Yasushi Fujita

To all of our shareholders, I hope this message reaches 
you in good health.
We at MEDIA DO extend our heartfelt sympathies to all 
afflicted or otherwise affected by COVID-19.

Through its capital and business alliance with TOHAN 
CORPORATION and the acquisition of NIHONBUNGEISHA 
Co., Ltd., MEDIA DO made strong progress in its efforts 
to promote the digital transformation of the publishing 
industry and to improve the value of digital content in the 
six months ended August 31, 2021.

Transformation of the Content Industry

The publishing industry is in the midst of a rapid digital 
shift. This shift can be seen in changes in society, as 
indicated by Japan’s Society 5.0 vision; changes in 
industry structures and lifestyles, as driven by the 
COVID-19 pandemic; and in the ensuing rise in eBook 
use due to higher demand associated with people 
increasingly staying at home. The domestic market for 
comics, both paper and digital, began to shrink after 
peaking in 1995. However, the later rapid growth of 
digital comics caused this market to grow to a scale of 
¥600.0 billion in 2020, reaching a new record high by 

surpassing the previous record set 25 years ago. This 
trend toward digitization is not limited to the publishing 
industry. We are seeing qualitative and quantitative 
changes to the global structure of the entire content 
market due to factors such as the diversification of 
content industry creators and distribution routes and 
increased distribution volumes.

As the digital shift stimulates intensified competition 
between major platform holders to acquire content, the 
content industry could be said to be undergoing a major 
transformation. In this environment, MEDIA DO continues 
to work with major domestic eBook distributors to 

increase the distribution of digital content. At the same 
time, we are leveraging our solid position in the industry, 
which is  exempl i f ied by our  s t rong foundat ion of  
transactions with more than 2,200 publishers and over 150 
major eBook stores, to grow our operations in areas where 
we think we can provide value based on a comprehensive 
view of the eBook value chain.

In the six months ended August 31, 2021, MEDIA DO 
posted net sales of ¥55,233 million, up 32.3% year on year; 
operating profit of ¥1,688 million, an increase of 10.3%; 
and ordinary profit of ¥1,683 million, a rise of 6.3%. The net 
sales figure represents a record high for a six-month 

period, as did our EBITDA figure. Meanwhile, profit 
attributable to owners of parent decreased 8.1% year on 
year, to ¥866 million. This decrease can be attributed to 
the recording of extraordinary loss of ¥39.4 billion due to 
the  amor t i za t ion  o f  goodwi l l  i n  assoc ia t ion  w i th  
consol idated subsidiary Nagisa, Inc. Despite this 
decrease, we are well on our way toward our full-year 
performance forecasts. Accordingly, we currently intend to 
issue a year-end dividend of ¥21 per share for the fiscal 
year ending February 28, 2022, based on our target of a 
total return ratio of 20% and a comprehensive assessment 
of our financial performance and business trends.

MEDIA DO’s New Growth Strategies

The fiscal year ending February 28, 2022, is shaping up to 
be a year of rapid progress in our efforts to improve the 
efficiency of publishing industry processes related to 
paper and digital media and to increase the value of 
content.

The policy of becoming a Publishing Platformer that we 
continued to pursue was aimed at reducing the energy 
used for distribution in the eBook market and thereby 
driving the growth of this market. However, we have 
decided to update our definition of a Publishing Platformer. 
Under the new definit ion, evolving as a Publishing 
Platformer will entail becoming a game changer that 
t ransforms, digi ta l ly  and otherwise,  the industry,  
broadening the scope of our targets to include both the 
physical and digital elements of the publishing industry as 
well as the overall content market, by providing higher 
levels of value across the value chain. In addition, we have 
put forth a new framework for our growth strategies, which 
will be formed by the policies of development of our digital 
content asset (DCA) model, promotion of the digital 
transformation of the publishing industry, and new service 
creation.

The development of our DCA model will entail proposing 
new forms of digital content by endowing such content, 
something that was previously only consumed, with the 
concepts of ownership and f initeness. Blockchain 
technology can be used to give digital content the same 
feeling of ownership and uniqueness that was previously 
reserved only for physical content that one could take in 
hand. Meanwhile, non-fungible tokens (NFTs) are a 
framework that has emerged in recent years and has been 
used to create strong-selling video games and digital 
video cards. Recognizing this potential, we turned our 
attention toward the research and development of 
blockchain technology in 2018. These efforts culminated in 
the launch of FanTop, MEDIA DO’s own NFT platform, on 
October 12, 2021. Our first foray into NFT content, FanTop 

offers sales of item boxes containing content from 
popular manga and other works. In addition, we are 
collaborating with alliance partner Tohan to provide NFT 
digital content as benefits attached to paper magazines 
and photobooks sold at physical bookstores. The 
distribution of physical media with digital benefits is a 
world-first undertaking*, and this undertaking is gaining 
attention from the industry for its potential to contribute to 
increased sales of paper media. In the future, it will be 
even possible for such NFT content to be sold or traded 
on the FanTop marketplace.

Moving on, to promote the digital transformation of the 
publishing industry we will focus on supporting and 
advancing the digi ta l  t ransformat ion of  smal l  to 
medium-sized publishers for which progress in digital 
transformation is low in comparison to overseas. To 
address this issue, MEDIA DO has developed a 
publishing enterprise resource planning (ERP) system 
based on a software as a service (SaaS) scheme that will 
contribute to the efficient management of sales and 
royalties. We began supplying this system to certain 
publishers in March 2021, and we expect to start 
providing this system in earnest in spring 2022.

New service creation efforts will entail capitalizing on 
MEDIA DO ’s position within the industry to expand 
operations in areas peripheral to eBook distribution 
through M&A activities and the development of new 
businesses. One such new business is our imprint 
business. In this business, we plan to bolster the content 
production capabilities of new subsidiary Nihonbungeisha 
with the goal of ramping up efforts to acquire intellectual 
property in the growing digital entertainment content 
market. In addition, in September 2021 we announced 
our acquisition of stock in EVERYSTAR Co., Ltd., from 
DeNA Co., Ltd., which holds a 70% stake in this company. 
Everystar is developing a hybrid business model that 
capitalizes on its novel submission website operation and 
publishing functions. By coordinating this company with 
the Group’s imprint business, we aim to help publish 
submitted works and promote mixed-media strategies. At 
the same time, we will pursue synergies aimed at 
generating new content through original works produced 
by eBook distributors and the submission of works for 
posting on the rapidly growing Webtoon service.

Meanwhile, MyAnimeList Co., Ltd., a Group company 
that operates a globally top-tier Japanese anime and 
manga community and database website boasting 18 
million monthly users and 270 million monthly page 
views, has completed its third-party allocation of ¥1,360 
mi l l ion worth of  shares to publ ishers and major  
advertising agencies. MyAnimeList aims to grow as a 
platform for selling and marketing intellectual property 
that responds to the interests and demand of overseas 
fans of Japanese anime and manga. Going forward, 
MEDIA DO will actively collaborate with content-holding 
publishers while bolstering its solutions provision 
capabilities.

Future to Be Shaped by MEDIA DO

MEDIA DO’s mission is to promote the digital transformation 
of the entire publishing industry, not just its digital arm. 
We envision a world in which blockchain technology is 
used to increase the value of digital content and in which 
transactions of this content are commonplace. We are 
cur rent ly  in  the process o f  conduct ing var ious 
investments for the purpose of shaping such a future, 
and we feel that there is still a great deal of potential to 
be unlocked within the publishing industry, within the 
overall content industry, and within MEDIA DO itself in 
the pursuit of further growth.

Always with eyes to the future, we will unite to enhance 
our management capabilities, cement our foundations, 
and advance strategies that preemptively address 
change. Driven by a strong commitment to its mission, 
MEDIA DO wil l  surpass exist ing frameworks and 
preconceptions to help shape a new world. I hope we 
can look forward to your ongoing support on this journey.

President and CEO

Yasushi Fujita
President and CEO

MEDIA DO Business Report
For the Six Months Ended August 31, 2021

Net sales

Operating profit

Ordinary profit

Profit attributable to owners of parent

EBITDA

Dividend per share (yen)

835.4
26.6
27.2
15.1
34.2

21.00

552.3
16.8
16.8

8.3
22.2
―

1,000
30.0
28.2
16.0
40.0

21.00

Full-year performance(Billions of yen) Six-month performance Full-year forecast

FY2020 FY2021Consolidated basis

To All of Our Stakeholders

In the six months ended August 31, 2021, MEDIA DO made strides toward its vision 
based on the framework of its new growth strategies with a focus on both the paper 

and digital publishing industries as well as other content industries.

* MEDIA DO’s NFT digital benefits employ a framework in which an 
NFT is issued, with no additional expense to the purchaser, through 
the blockchain when the purchaser of a published work or other 
item acquires a benefit. This issuance of NFTs attached to 
published works through such a framework is a world first.

Promoting digital transformation 
and becoming a game changer 

for the industry as a
Publishing Platformer
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Sentiments Encapsulated in FanTop

Mizoguchi: The name FanTop encapsulates two 
sentiments. The first is our promise to value the fans of 
content. The second is our commitment to make this 
service the top and most loved service by fans. The 
combination of these two sentiments is FanTop. NFT 
marketplaces that simply serve as a venue for NFT 
transactions are being developed all over the world. 
However, MEDIA DO is not satisfied with such a 
simple marketplace; we want to use NFTs to create a 
forum that allows fans to enjoy digital content as 
collectibles.

Tsukamoto: We were able to give form to the concept 
of digital content assets by capitalizing on the recent 
evolution of blockchain technology. The resulting 
ability to collect, buy, and sell easily reproducible 
digital content has given rise to completely new 
business markets. Given this trend, FanTop has an 
incredibly important role to play in the quest of MEDIA 
DO, with its strong foundation of transactions with 
publishers and eBook distributors, to shape the 
industry. We indeed have the power to transform 
digital content into assets. However, it is the love of 
fans for a particular character or other type of content 
that will transform these assets into a new viable 
business. This love could even be said to give rise to a 
new form of fan marketing. FanTop truly is an amazing 

business model that combines MEDIA DO’s emphasis 
on the importance of content with cutting-edge 
technologies.

Merging of Digital and Physical Media Made 
Possible by MEDIA DO

Tsukamoto: My role in the development of FanTop 
was to coordinate with Tohan and guide the planning 
of our approach for providing NFT benefits attached to 
paper books to fans.

We took this approach based on the recognition that 
attaching digital benefits to physical media would 
allow users to access these benefits at bookstores 
across Japan and the belief that this approach would 
help drive the spread of digital contents and the 
development of a new market shaped by FanTop. 
Moreover, people visiting bookstores in search of NFT 
benefits will contribute to the prosperity of bookstores 
and consequently the publishing industry as a whole. 
As such, we anticipate that this pursuit will help us 
fulfill MEDIA DO’s mission. Come to think of it, we 
commenced our capital and business alliance with 
Tohan right around when we were in the process of 
developing and planning FanTop. It also at this time 
that Dapper Labs released its Flow blockchain 
technology, which was developed based on the 
concept of allowing fans to sell their digital items.

The timing of these events feels like it was fate, and I am 
truly happy for this serendipitous coincidence. 

Mizoguchi: The concept of offering digital content as an 
attached benefit is not something completely new. 
However, the idea of attaching these benefits to paper 
books is something that could only be made possible 
through the partnership of Tohan and MEDIA DO. I hope 
that this new way of providing digital content will help 
resolve the publishing industry’s concerns regarding 
book prices and how to invigorate the industry by 
encouraging people to visit physical bookstores, even 
as digital content and eBooks increasingly become the 
norm. I believe that the trend toward eBooks is making 
paper books themselves a type of collectible. For this 

reason, attaching digital content to these books is an 
appealing proposition to fans as it will allow them to 
simultaneously collect digital and physical expressions 
of their fandom. Moreover, FanTop allows users to prove 
their ownership of digital content. The appeal of 
collecting something can be found both in enjoying this 
content by oneself and in showing this collection to 
others. Showing off one’s collection requires that the 
person being shown is able to understand the fact that 
one owns said items. The same goes for digital content. 
It is only when someone can stamp their name on a 
digital item through blockchain that it gains value as a 
collectible.

Tsukamoto: The amount of time we spend online has 
been increasing as of late. This time is often spent using 
social media or engaging with eBook or video content 
via our smartphones. It is the introduction of new 
technologies, like smartphones, that gives rise to new 
services, such as social media. Adhering to this cycle, 
FanTop is an innovative service that was born of a new 
technology, namely blockchain. The cutting-edge nature 
of FanTop made it difficult to gain the understanding 
and cooperation of publishers. However, there were 
some who were interested in buzzwords like NFT, and it 
was through these individuals that we we were able to 
gain a foothold for the future growth of this service.

Also, FanTop is a digital marketplace. For a digital 
marketplace, like Amazon or Rakuten, a robust product 
lineup is imperative. With this regard, MEDIA DO is 
fortunate as its unrivaled foundation of transactions with 
more than 2,200 publishers and 150 eBook distributors 
constitutes a strength that will allow it to provide equal 
access to various content.

The Future Created by FanTop

Tsukamoto:  Major publishers have bases around the 
world and are already distributing their content on a 
global scale. We hope that publishers will use FanTop 
as another option for global content distribution.

Mizoguchi: As mentioned, one of the goals of FanTop 
is contributing to the prosperity of physical bookstores. 
Of paramount importance to the accomplishment of 
this goal will be to digitize and distribute a wide variety 
of collectors’ items. Digitization makes it possible to 
develop frameworks for buying, selling, and trading 
content on a global scale in real time, something that 
was difficult to accomplish with physical media. I 
expect that this capabi l i ty could contr ibute to 
explosive growth for Japan’s intellectual property 
businesses. With FanTop, MEDIA DO aims to provide 
a platform that connects Japan to the global market in 
this manner.

Tsukamoto: At the risk of repeating myself, one of the 
most important aspects of a digital marketplace is its 
lineup. The larger a marketplace’s lineup, the more 
appealing it will be in the global market. If we can 
claim that FanTop is a one-stop destination for all of 
one ’s collectible NFT needs, it would be a very 
compelling message. I think that MEDIA DO is in a 
position to make FanTop just such a service. Japan’s 
bookstores see visitation by people of all types and 
ages. We have devoted a lot of thought on how best to 
utilize these venues going forward, and we have 
arrived at the conclusion that digital transformation will 
be imperative to the future of bookstores. I feel 
confident that the framework created by MEDIA DO 
will allow for the functionality of FanTop to increase in 
the social environment of bookstores and that its social 
aspect will grow as its lineup expands.

I am excited about the future of FanTop, and I am aim 
to bolster our sales capabilities so that we can expand 
the range of content that this service offers.

Mizoguchi: It is not necessary for all aspects of a new 
business to be completely unprecedented. Rather, at 
their core, new businesses usually entail building upon 
existing businesses or eliminating inefficiencies or 
other issues to streamline and grow operations. This 
process requires a deep understanding of the 
essence of a business along with the perseverance to 
address any issues that may arise down the road.

MEDIA DO f irst entered the eBook distr ibution 
business some 15 years ago. At that time, eBooks 
were only used by an extremely limited segment of the 
population. Nevertheless, we were convinced that 
there would come a day when reading digital comics 
was commonplace. This conviction inspired us to 
explore the potential of digital comics and seek to 
create shared value together with publishers and 
distributors, eventually giving rise to the eBook market 
of today and developing our current business within 
this market. Physical collectors’ items are already a 
massive global industry. If we can give form to the 
concept of digital collectibles using NFTs, we should 
be able to contribute to the exponential growth of this 
market. This will be the objective of FanTop going 
forward.

I hope you too will look forward to the world of digital 
collectibles that MEDIA DO wil l  create through 
FanTop.

Digital Transformation and Evolution of the Publishing Industry Accelerated by FanTop

FanTop

In October 2021, MEDIA DO launched FanTop, a platform designed 
to introduce the concept of digital content assets into society as a 
business.

FanTop was developed over a period of three years, and this 
platform is expected to become a powerful asset for accomplishing 
our goal of promoting the digital transformation and evolution of 
the publishing industry targeted by MEDIA DO. The following is a 
discussion between CBDO (Chief Business Development Officer) 
Atsushi Mizoguchi and CPSO (Chief Publication Solutions Officer) 
Susumu Tsukamoto on the subject of FanTop. Atsushi Mizoguchi

Director and CBDO

Susumu Tsukamoto
Executive Officer and CPSO

Dialogue

FanTop is an NFT marketplace operated by MEDIA DO 
that provides a platform for the collection and viewing 
of digital collectibles as well as for the sharing and 
transaction of these collectibles among fans.

Website: https://fantop.jp/en
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CONSOLIDATED FINANCIAL HIGHLIGHTS CONSOLIDATED FINANCIAL STATEMENTS(CONDENSED)

Net Sales
(Millions of yen)

2020/2 2021/2 2022/2

31,881
41,734

55,233
65,860

83,540

100,000
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0

Six-month Full-year

0

Earnings per Share
(Yen)

2020/2 2021/2 2022/2

64.58

36.58

63.97
53.12

104.52 100.90
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Profit Attributable to Owners of Parent
(Millions of yen)

2020/2 2021/2 2022/2

884

1,519
1,600

1,800

910

484

836

Six-month Full-year

Six-month Full-year

Operating Profit / EBITDA 
(Millions of yen)

2020/2 2021/2 2022/2

928
1,529

3,000
2,664

1,853

5,000

4,000

3,000

2,661

3,424

4,000

2,000

1,000

0

Six-month Full-year EBITDA(full-year)

1,688

Dividends per Share 
(Yen)

2020/2 2021/2 2022/2

25.00

20.00

15.00

10.00

5.00

0.00

13.00

21.00 21.00

Total Assets / Net Assets 
(Millions of yen)

2020/2 2021/2 2021/8
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50,000
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0

40,000
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Total Assets Net Assets

34,062

5,838

12,169
15,951

43,187

52,069

Net assets
Liabilities

Assets

Consolidated Balance Sheets

　Current assets

　Non-current assets

　　Property, plant and equipment

　　Intangible assets

　　Investment and other assets

　Total assets

　Current liabilities

　Non-current liabilities

　Total liabilities

　Shareholders’ equity

　Total accumulated other comprehensive income

　Share acquisition rights

　Non-controlling interests

　Total net assets

　Total liabilities and net assets

Consolidated Statements of Income

　Net sales

　Cost of sales

　Gross profit

　Operating profit

　Ordinary profit

　Profit before income taxes

　Profit attributable to owners of parent

Consolidated Statements of Cash Flows

　Net cash provided by (used in) operating activities

　Net cash provided by (used in) investing activities

　Net cash provided by (used in) financing activities

　Effect of exchange rate change on cash and cash equivalents

　Net increase (decrease) in cash and cash equivalents

　Cash and cash equivalents at beginning of period

　

　Cash and cash equivalents at beginning of period

33,902

9,285

303

6,329

2,651

43,187

25,425

5,539

31,018

11,903

201

11

53

12,169

43,187

41,734

37,805

3,929

1,529

1,583

1,455

910

2,464

(231)

(886)

(1)

1,365

8,089

－

9,454

37,359

14,710

379

8,201

6,128

52,069

30,364

5,752

36,117

15,619

301

0

30

15,951

52,069

55,233

50,294

4,939

1,688

1,683

1,395

836

2,894

(5,905)

2,462

111

(436)

12,703

(318)

11,948

3,457

5,425

76

1,872

3,477

8,882

4,939

213

5,099

3,716

100

－11

－23

3,782

8,882

13,499

12,489

1,010

159

100

－60

－74

430

－5,674

3,328

112

－1,801

4,614

－318

2,494

Increase (decrease) in cash and cash equivalents resulting
from change in scope of consolidation



TOPICS IN THE SIX MONTHS ENDED AUGUST 31, 2021 STCOK INFORMATION

13.32
7.53
7.22
4.37
3.71
3.56
3.43
3.09
2.88

2,439,816
2,114,700
1,194,900
1,145,408

693,400
588,700
564,800
544,000
489,649
457,400Kazuyoshi Ohwada

15.37Yasushi Fujita

Ownership ratio (%)Number of shares heldMajor Shareholders

Custody Bank of Japan, Ltd. (Trust Account)

JP Morgan Chase Bank 385632(Standing Proxy: Settlement & Clearing Services Department)

TOHAN CORPORATION

The Master Trust Bank of Japan, Ltd. (Trust Account)

FIBC Co., Ltd.

SHOGAKUKAN Inc.

GOLDMAN SACHS & CO. REG (Standing Proxy: Goldman Sachs Japan Co., Ltd.)

KODANSHA Ltd.

Number of
shareholders 4,450 Number of

authorized shares 44,329,600 Number of
shares issued 15,870,851

Distribution of share ownership By region

Stock listing Tokyo Stock Exchange, First Section
(Securities code: 3678) 

Date of listing November 20, 2013

Fiscal year March 1 to last day of February
Annual general 
meeting of 
shareholders

Within 3 months of the end of each
fiscal year

Share trading unit 100 shares

Record date For annual general meeting of shareholders and 
year-end dividend: last day of February of each 
year; for interim dividend: August 31 of each year
Note: Where otherwise necessary, a day will be 
specified and prior public notice given

Transfer agent
(special account
administrator)

Sumitomo Mitsui Trust Bank, Limited
1-4-1 Marunouchi, Chiyoda-ku,
Tokyo 100-8233, Japan

Public notice Shall be placed as an electronic public 
notice
https://www.mediado.jp
However, if the placement of electronic 
public notices is not possible due to 
accidents or other unavoidable reasons, 
the public notice shall be placed in the 
Nikkei (newspaper).

Inquiries Stock Transfer Agency Department,
Sumitomo Mitsui Trust Bank, Limited
2-8-4 Izumi, Suginami-ku,
Tokyo 168-0063, Japan
        0120-782-031 (toll-free)

As of March 31, 2021

Acquisition of Shares in Nihonbungeisha (Conversion to Subsidiary)
As one facet of its imprint business, an area of focus, MEDIA DO acquired shares in NIHONBUNGEISHA Co., Ltd., a company 
with a rich history of producing quality content, and thereby converted this company into a subsidiary. This company will be an 
asset as we seek to offer full support for digital and paper publishing in order to create new publishing business models and to 
drive the industry.

Integrated Report 2021

Third-Party Allocation of Shares by MyAnimeList
MyAnimeList Co., Ltd., a Group company that operates a globally top-tier Japanese anime and manga community and database 
website boasting 18 million monthly users and 270 million monthly page views, has completed its third-party allocation of \1,360 
million worth of shares to major publishers, other content holders, and major advertising agencies. MyAnimeList aims to grow as 
a platform for selling and marketing intellectual property that responds to the interests and demand of overseas fans of Japanese 
anime and manga.

MEDIA DO published its first integrated report in 2020. The theme of Integrated Report 2021, the 
second iteration of this report, was “surpass.” Based on this theme, we explained our future outlook 
with a focus on the sustainability and corporate governance initiatives that had been implemented 
over the past year. In light of the upcoming market reorganization projected in April 2022, we look to 
develop frameworks that will allow us to earn greater levels of trust from our stakeholders in an effort 
to fuel the ongoing growth of MEDIA DO.
MEDIA DO’s integrated reports are available on its corporate website.
https://mediado.jp/english/ir/library/annualreport/

Foreign
companies
22.40％

Financial
institutions
18.35％

Financial instrument
firms
0.68％

Individual/
Other
30.22％
Domestic
companies
28.33％

Treasury stock
0.02％

Shikoku
region 18.90％

Kinki
region 1.22％
Chubu
region 5.71％

Chugoku
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Kyushu
region 0.28％

Tohoku
region 0.20％

Hokkaido 0.11％

Overseas
22.39％

Kanto region
50.83％

Treasury stock
0.02％

Capital and Business Alliance with Tohan
MEDIA DO has concluded a capital and business alliance with TOHAN CORPORATION, a 
major wholesaler of paper books. Together with this company, we are rolling out a digital 
benefit service that utilizes MEDIA DO’s NFTs, which are based on blockchain and other 
technologies, along with other initiatives designed to create new user experiences that inject 
digital content into physical bookstores. We will also promote the digital transformation and 
invigoration of the publishing industry.

Participation in AWS Summit Online 2021 Session
MEDIA DO CTO (Chief Technology Officer) Junichiro Izumi and intellectual property marketing fellow Masashi Kutsuna 
participated in a session of AWS Summit Online 2021, an online event sponsored by Amazon Web Services, Inc. (AWS),* in May 
2021 that utilized AWS Cloud. This opportunity was used to introduce our SaaS-based publishing ERP system, which is used to 
perform the complicated sales and royalty management procedures required in the publishing industry. This presentation was 
met with a highly positive reaction.

* Amazon Web Services is a trademark of Amazon.com, Inc., and its affiliates in the United States and other countries.

Joint Development of PUBNAVI eBook Sales Royalty Management System
To facilitate the digital transformation of the publishing industry, MEDIA DO has partnered with KOWA COMPUTER CO., LTD., to 
jointly develop PUBNAVI, an eBook sales royalty management system that enables smooth management of royalty payments and 
copyright holders. After the spring 2022 launch of this system, we will proceed to evolve PUBNAVI into a full-fledged publishing 
enterprise resource planning system.
This service received subsidies as a project that supports the development of systems for improving the productivity of the content value chain through the 
Ministry of Economy, Trade and Industry’s Japan Content Localization and Distribution in 2020.

Mar. 2021

Mar. 2021

May 2021

May 2021

Jul. 2021



As of Aug 31, 2021COMPANY OUTLINE

Founded /
Established

Capital

Number of
employees

April 1, 1996 / April 1, 1999

¥5,908 million

Non-consolidated: 310
(300 full-time / 10 part-time)
Consolidated: 652
(566 full-time / 86 part-time)

Subsidiaries

Affiliates

MEDIA DO TECH TOKUSHIMA Co., Ltd.
Flier Inc.
MyAnimeList Co., Ltd.
JIVE Ltd.
Nagisa,Inc.
NIHONBUNGEISHA Co.,Ltd.
ARTRA ENTERTAINMENT Inc.
J-Comic Terrace Corporation

Media Do International, Inc.
Quality Solutions, Inc.
NetGalley, LLC

Trade name

Office
location

Operations

MEDIA DO Co., Ltd.

Directors and Audit & Supervisory Board Members

Yasushi Fujita
Shin Niina
Yoshiyuki Suzuki
Atsushi Mizoguchi
Keiichi Enoki
Ken Takayama
Kazuyoshi Ohwada
Toshiaki Morifuji
Tsuyoshi Shiina
Kayoko Hanamura
Susumu Tsukamoto
Junichiro Izumi
Ryo Yamada
Yoichi Chihara
Hiroshi Kanda
Hajime Suzumura

President and CEO
Director, Vice President, and COO

Director and CAO
Director and CBDO

Outside Director
Outside Director

Standing Audit & Supervisory Board Member
Outside Audit & Supervisory Board Member
Outside Audit & Supervisory Board Member

Executive Officer and CEDO
Executive Officer and CPSO

Executive Officer and CTO
Executive Officer and CFO

Executive Officer and CHRO
Executive Officer and CSO
Executive Officer and CIO

※1 Chief Business Development Officer
※2 Chief Ebook Distribution Officer
※3 Chief Publication Solutions Officer
※4 Chief Integration Officer

※1

※2

※3

※4

Digital content distribution /
streaming, system development /
provisioning, media consulting,
publisher support services,and R&D

Head Office
Tokushima Kito Office:

5F PALACESIDE Bldg. 1-1-1 Hitotsubashi Chiyoda-ku Tokyo, 100-0003 Japan
5-23 Kitowamuda Iwatsushi, Naka-Cho, Naka-gun, Tokushima Prefecture 
771-6403, Japan

+81-3-6551-2805Phone

ir@mediado.jpEmail

https://www.mediado.jp/english/ir/
Inquiries by phone are accepted from 10:00am to 
7:00pm (Japan Standard Time), excluding weekends 
and public holidays.

Corporate Planning Office,
MEDIA DO Co., Ltd.

IR Site Information

Notes on forward-looking statements: The content of statements relating to business performance forecasts or statements other than of objective fact 
in this report is based on judgments made by the Company with information available at the time, but may differ substantially from actual earnings or 
other matters due to a range of factors. Readers are advised not to make investment decisions based solely on the content of such statements.

We completely reconfigured and 
redesigned our website to facilitate site 
navigation. The site was also made more 
responsive to ensure a pleasant user 
experience even on smartphone and tablet 
screens. We plan to continue to augment 
our site’s content and transparently publish 
the latest company information. Please 
access the information available on our site.

Investor relations inquiries

MEDIA DO Business Report
For the Six Months Ended August 31, 2021


